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On the auspicious occasion of 
the 42nd Nation-
al Day of Brunei 
Darussalam, it is 
my great honor 
and pleasure to 
c o n v e y  w a r m 
g r e e t i ngs  and 
h e a r t f e l t  b e s t 
wishes from His 
Majesty Sultan 
Ha j i  Hassana l 
Bolkiah Mu’izzaddin Waddaulah, 
Sultan and Yang Di-Pertuan of Brunei 
Darussalam, to Their Majesties the 
Emperor and Empress, members of 
the Imperial Family, the government 
and the people of Japan.

National Day is always a mo-
ment of pride and reflection for the 
people of Brunei Darussalam as it 
commemorates the proclamation of 
full independence as a sovereign 
nation in 1984 and celebrates our 
journey as a peaceful, stable and 
prosperous country with economic 
development and the welfare of the 
people in mind.

Under the enlightened and far-
sighted leadership of His Majesty the 
Sultan and Yang Di-Pertuan of Bru-
nei Darussalam, the country contin-
ues to enjoy harmony, good gover-
nance and steady development that 
is firmly rooted in the national philos-
ophy of “Melayu Islam Beraja” (Malay 
Islamic Monarchy). This philosophy 
continues to guide Brunei Darus-
salam’s approach to nation-building, 
ensuring a balance between tradition 

and modernity, spiritual values and 
economic progress.

This includes placing strong em-
phasis on the well-being of its peo-
ple, particularly with investments 
in education, health care, housing 
and social welfare continuing to be 
at the heart of national policies.

At the same time, the country 
continues to diversify its economy, 
strengthen its institutions and pur-
sue sustainable development in line 
with Wawasan 2035 (Vision 2035), 
which aims to produce a highly 
educated and skilled population, a 
dynamic and sustainable econo-
my and a high quality of life for all 
citizens. Toward this end, Brunei 
Darussalam’s foreign policy plays 
an important role as it connects our 
domestic development goals with 
external opportunities.

The friendship between Brunei 
Darussalam and Japan holds a 
special place in our foreign rela-
tions. Since the establishment of 
diplomatic ties in 1984, the nations 
have developed a close and endur-
ing relationship based on mutual 
trust, respect and shared interests 
that has progressed to a strategic 
partnership in 2024 and will only 
continue to grow from strength to 
strength.

As an early investor in Brunei’s 
oil and gas industry particularly 
with regard to liquefied natural gas, 
Japan has long been one of Brunei 
Darussalam’s most important part-
ners, where decades of coopera-
tion have contributed significantly 
to Brunei’s economic development 
and Japan’s energy security.

Beyond energy cooperation, bi-
lateral relations have expanded 
steadily into diverse areas including 
trade and investment, infrastructure 
development, education, tourism, 
science and technology, and cul-
tural exchange. Japanese compa-
nies have played an important role 
in Brunei Darussalam’s industrial 
development, while academic and 
technical cooperation has helped 
nurture human capital and skills 
among the younger generations.

This has fostered a continuous 
increase in people-to-people ex-
changes that form a vital pillar of 
our relationship. Many Bruneians 
have studied, trained or worked in 
Japan, gaining not only profession-
al expertise but also a deep appre-
ciation of Japanese culture, values 
and work ethic. Likewise, Japanese 
visitors to Brunei Darussalam of-
ten remark on the country’s nat-

ural beauty, rich biodiversity and 
warm hospitality. These personal 
connections strengthen mutual 
understanding and ensure that our 
bilateral ties remain vibrant and for-
ward-looking.

Navigating through an increas-
ingly complex global environment, 
Brunei Darussalam remains com-

mitted to continue the long-stand-
ing relations and working closely 
with Japan to address common 
challenges and strengthening co-
operation in emerging areas such 
as renewable and clean energy, 
digital transformation, innovation, 
climate resilience, food security 
and sustainable tourism.

Brunei Darussalam also values 
Japan’s continued engagement 

in ASEAN and the Asia-Pacific 
region, and we look forward to 
strengthening collaboration in sup-
port of regional peace, stability and 
prosperity.

On this meaningful occasion, I 
wish to express my sincere ap-
preciation to the government and 
the people of Japan for its friend-
ship and cooperation with Brunei 
Darussalam over the years. I am 
confident that the close and friendly 
relations between our two countries 
will continue to flourish, bringing 
mutual benefit and deeper under-
standing to our peoples.

Last but not least and on behalf of 
the Embassy, I would like to convey 
our heartfelt thanks and apprecia-
tion to Mitsubishi Corp., Mitsubishi 
Gas Chemical Company, Inc., Ito-
chu Corp. and the Japan-Brunei 
Friendship Association, amongst 
others, for their continued close col-
laboration with Brunei Darussalam 
as well as The Japan News and the 
sponsors for their contributions.
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PARIS (AFP-Jiji) — The luxury mar-
riage proposal business is booming 
in Paris with international clients 
happy to pay thousands to pop the 
question in the most romantic way 
possible in the City of Love.

Fueled by social media, some of the city’s most 
famous landmarks are being used as backdrops 
for the lavish “American-style” proposals.

“We’ve always dreamed of a fairytale wed-
ding,” 44-year-old Dutch businessman Sander 
Castel told AFP after contacting ApoteoSur-
prise, an agency that organizes picturesque en-
gagements.

A sparkling Cinderella-style horse-drawn 
carriage drew up before Castel and his partner 
Shirley Wijgaarts, who was wearing a ballgown, 
in glitzy Place Vendome.

The coachman produced a pink box with a 
glass slipper inside, telling them, “I’ve come to 
find a princess.”

After a romantic ride through chic neighbor-
hoods, Castel got down on one knee as a violin-
ist played, with the twinkling Eiffel Tower in the 

background.
Wijgaarts, 40, was taken aback, thinking they 

were just in Paris for a weekend getaway.
“I wasn’t expecting it! And of course I said yes. 

He’s my prince,” she told AFP.
On the banks of the river Seine proposal agen-

cies arrange scenes calibrated for the internet: 
giant letters spelling out “Marry Me,” massive 
flower arrangements and heart-shaped balloons.

A photo session with the set-up can set clients 
back anywhere from €300 to €700 ($350 to $830).

“There were three agencies five years ago — 
there are 25 today, with options for every bud-
get,” said Florian Perrault, the founder of Paris 
Proposal Agency.

Perrault’s specialties are rooftops and private 
boats, which cost around €1,800.

Luxury hotels like the Shangri-La also reserve ter-
races with views of the Eiffel Tower for their clients.

“We arrange everything for them: flowers, 
candles, photographer, dinner with a private 
butler,” said Melanie Tessier, its guest relations 
manager.

The spectacular staging builds loyalty, with 
clients returning later for anniversaries or fami-
ly stays, she said.

For particularly affluent clients, high-end 
agencies create fully tailor-made productions.

“Our clients, they don’t want it necessarily for 
Instagram, but they want it as a bragging moment 

for their friends, their circle, [to] say, ‘Oh, guess 
what I did for my proposal,’” said Chantelle Marie 
Streete, cofounder of Kiss Me in Paris.

At one man’s request, the agency devised a 
“Mission Impossible” production for an adven-
turous young woman: an iPad delivered in the 
morning launched a scavenger hunt across Paris 
by sidecar and by boat. A helicopter then carried 
the couple to a rented chateau.

The cost? Several tens of thousands of euros.
These luxury clients are typically business ex-

ecutives and entrepreneurs aged 35 to 55 from 
the United States, Australia, the United King-
dom, Nordic countries, Singapore and the Mid-
dle East.

In addition to the City of Light and New York, 
other picturesque proposal hotspots include 
Venice, the Amalfi Coast, Cappadocia in Tur-
key, Greece’s Santorini and Australia.

“You don’t need to have a contract to be to-
gether, but if you do get married, the engage-
ment is one of the most romantic elements 
leading up to that thing called marriage,” said 
Cengiz Ozelsel, who, like his wife Chantelle, was 

formerly a Wall Street banker before founding 
Kiss Me in Paris.

There are also other influences at play. “There 
is peer pressure, because they’ve seen what 
their friends did. There is the expectation that 
has been planted with an affluent lifestyle. And 
there is the idea of showing effort,” he said.

“Like Valentine’s Day, the proposal has be-
come a ritual shaped by an industry,” said Flor-
ence Maillochon, a sociologist specializing in 
intimate relationships.

“Not conforming to these stagings can be per-
ceived as a lack of love or romance.”

In another high-spec proposal production, a 
couple visited an art gallery featuring a painting 
hidden under a veil.

The gallerist agreed to uncover the artwork, 
revealing to the bride-to-be a painting that de-
picted them in that very moment.

Weeks earlier, the hopeful groom had planned 
the clothes they would wear, imagined the scene 
and commissioned the painting.

“She turns around, he’s down on one knee and 
she’s very emotional,” Streete said.
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Dutch couple Sander Castel, left, and Shirley Wijgaarts 
sit in a fairytale horse-drawn carriage in Paris on Feb. 7.


